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Market globalization: how protectionism will bring to an in-
volution and a depletion of the working class? 
 
By Saro Capozzoli, Tristan Gonnord 
 

 
 
From the economic theories proposed by Smith or Ricardo we under-
stood that with no barriers, the world becomes competitive: to survive 
in the competition, every country must find its own competitive ad-
vantage. 
 
Over time, globalization led to a reallocation of income. This brought a 
reduction of revenues’ inequalities also thanks to countries that 

opened their barriers. As a consequence, the poverty rate decreased 
all around the world. 
 
Also, the reallocation of income due to globalization, led to a reor-
ganization of the industries in developed countries. For example, the 
Italian textile industry lost its market shares because of the Asian low 
production costs, which caused the crisis of this industry. Employees in 
this sector were very specialized, and were not able to convert 
themselves in other activities. This reduced the number of employees 
working in this field but, if the industry is still surviving, it is also thanks 
to the globally spread know-how in the textile industry.  
 
Actually, countries that faced a crisis caused by globalization, espe-
cially by outsourcing activities, are the less internationalized ones. 
Again, taking Italy as an example, we see that the majority of its 
industries are not internationalized and are not able to properly deal 
with foreign markets: SMEs have to tackle with structural problems 
(size, managerial style, family business, low incentives, etc...), they 
have no direct branches abroad and, for these reasons too, they 
suffered the crisis much more than other countries. Indeed, if we look 
at Germany or other north European countries, we can notice how they 
overcame the crisis: German companies benefited from their long term 
direct presence abroad with a Country System that works in a coor-
dinated and well structured way, and they took advantage of foreign 
markets to balance the lack of demand in the domestic one. On the 
contrary, Italian enterprises are rarely moving in groups and/or 
clusters. Italian SMEs have difficulties in being effective in international 
markets, in which capital and size are required. Most importantly, they 
don’t wait the right time to see results coming out after years of ac-
tivities in the markets.   
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Speaking about education, this is also strongly influenced by global-
ization. In fact, education rate has been constantly increasing within 
the last 20 years all over the world. Globalization is the driver that 
helps education to be spread, giving people the skills to understand 
and live the world.   
 
The result is that the literacy rate, which measures people’s ability to 
read, continues to grow over time: in 2014, 85 people out of 100 were 
able to read. 
 
Education enables people to learn the English language that is the so 
called “lingua franca” of the world and a central element of globalisa-
tion. Literacy allows people to improve their knowledge, to accept 
diversity, to share opinions, and to be updated. When learning a new 
language, people are pushed in opening their minds and in commu-
nicating with different cultures to enrich our cultural heritage.   
 
Protectionism and its contradictions  
 
Protectionism and Globalization are antagonists. The two words are 
opposites, and so are the concept related to them.  
 
Protectionism aims to protect domestic producers and domestic 
workers by using tariffs, import quotas or nontariff barriers.  
 
In spite of import quotas, tariffs, and nontariff barriers, the amount of 
imported apparel sold in the United States rose from about 50% in 
1999 to about 75% today. The U.S. Bureau of Labor Statistics (BLS) 
estimated the number of U.S. jobs in textiles and apparel industries fell 
from about 542,000 in 2007 to 541,000 in 2012.  Of course, the 

import quotas and other tariffs saved some jobs. This certainly has a 
cost. The price of clothes produced in America and purchased by 
Americans lower their purchasing power. The loss is to be counted in 
billions of dollars. Furthermore, when the United States eliminates 
trade barriers in one area, consumers spend the money they save on 
that removed trade barrier elsewhere in the economy: there is no 
global loss of jobs for the economy as a whole.  
 
The problem with taxing importations is that it can have direct con-
sequences on exportations. Commercial partners will respond by in-
creasing taxes too and trade will be almost inexistent, as we have seen 
in 1930s with the Hawley-Smoot tariff. Moreover, exportations create 
jobs. The U.S.A. exports goods and services worth for $2.2 trillion a 
year, providing employment for 9.8 million of U.S. workers.  
There is also a geopolitical threat to tax importations. If tax policies 
become the standard, diplomatic relationships might become stained. 
In addition to this, in a very unstable geopolitical context, the en-
forcement of import taxes could lead to tough times for the entire 
world. 
 
Globalization for a better World 
 
Some products, such as phones, computers, or clothes, are now 
available and affordable to almost everyone thanks to globalization 
and labor-abundant countries. Globalization allows companies not only 
to have access to a large market, but also to benefit from economies of 
scale that lower production costs. Labor-abundant countries are con-
sidered as perfect places to produce enough to benefit from economies 
of scale.  
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One of the most relevant examples of this theory is the smart-phone. 
Today, smart-phones are everywhere, and in everybody hands. 
Moreover, they become cheaper and cheaper. Is it because of a lack of 
quality? Or is it because phones are produced near their delivery place? 
The answer can lie on international competition: companies coming 
from labor-abundant countries, such as Taiwan’s MediaTek or China’s 
Spreadtrum, can afford low production prices that result in low con-
sumer prices. In 2012, 42% of phones priced at less than $80 had a 
processor faster than 1 gigahertz; by 2014 87% did. People are not 
buying less quality they are just buying cheap, thanks to concurrence 
and free trade.   

 
Globalization is most of the time blamed for an unequal growth. 
However, if we think a little bit more as citizens of the world, we would 
see that the extreme poverty has never been so low. As we can note 
from the graph below, inequalities between poor countries, repre-
sented by Asia and Africa, and rich countries, represented by Europe 
and America, are also decreasing. For more than 30 years now, ex-
treme poverty has fallen in every region of the world.  
 

 

 
The example of China perfectly illustrates this decrease. In China, the 
number of people living with less than $1.25 a day has fallen from 
around 0.8 billion to around 0.2 billion from 1981 to 2008. Since the 
80’s, China has taken more than 660 million people out of poverty. 
There are many reasons for this spectacular change. Globalization 
certainly took an important role in China’s evolution. The country’s 
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“open doors” policies led not only to the creation of jobs but also to the 
injection of money into China’s real economy. In 1981, 70% of the 
world’s population lived with less than $2 a day, but if we exclude 
China it falls to around 60%. In 2008, around 42% of the world’s 
population lived with less than $2 a day, but, again, if we exclude China 
it increased to 46%. In fact, during the 1981-2008 time frame, China 
opened its economy to globalization: this made the difference in cre-
ating a wealthy working class, as well as a multibillionaire one. 
 
Improving globalization 
 
Globalization is still a topic of discussion, especially among people that 
are not convinced of its effects. Nevertheless, according to the OECD, 
an increase in trade liberalization would have a very positive impact on 
jobs and growth.  
 
If the G20 reduced tariffs and non-tariff barriers by 50% leading to a 
more opened and more globalized world than it is today, it would 
contribute to: 

- Creating more jobs: employment of lower-skilled workers could 
rise in both the short and long term by 0.3% to 3.9%, de-
pending on the country, and employment of skilled workers by 
0.1% to 4%.  

- Raising real wages: real wages of lower-skilled workers could 
increase from 1.8% to 8% depending on the country; those of 
skilled workers could also experience from 0.8% to 8.1% in-
crease. 

- Increasing exportations: G20 economies could experience a 
substantial increase in their exports. In the long run, many G20 

countries could see their exports rise by over 20% outside the 
Eurozone, and by more than 10% inside the Eurozone.  

 
Thanks to open markets and international trade, firms have access to 
intermediate inputs and services, which boosts productivity and 
competitiveness. 

 
In addition to the previous points, reducing tariffs and non-tariffs 
barriers by 50% would help countries that have a great know-how but 
a bad sight of globalization, such as Greece, France, Italy, or other 
ones. For example, Greece could easily export its yoghourt, creating 
domestic jobs, and increasing the production chain value. As for France 
and Italy, it could rely on products, such as wine or cheese, even more 
than what they are already doing.  
 
Not only it would benefit developed countries, but it will also benefit 
developing countries in Asia and Africa. They will see an increase in 
their exports and in employment for high-skilled workers. Trade lib-
eralization will allow those gains to be achieved.  
 
Changes implied by globalization 
 
Globalization has a huge impact on societies and on their evolution. 
Normally, every developed country’s most added value comes from 
services. If we take a look at the EU, in 2014, 74% of its added value 
came from services; as for the USA, it peaked at 78% in 2014. The 
evolution of services’ added value, calculated in percentage of the GDP, 
is therefore a good indicator of a country’s development rate.  
 
 

mailto:info@jesa.com.cn
http://www.jesa.com.cn


  YOUR PARTNER IN FAST GROWING COUNTRIES 
    CHINA - HONG KONG–SAUDI ARABIA – MONGOLIA - CHILE 

JESA Investment & Management Co. ,Ltd. ,House 4,Lane 112,  FenYang Rd. ,  200031 Shanghai ,  China 
Te l  +86 21 64331555, 64335666, 64338787,  Fax  +86 21 62880072 Emai l :  in fo@jesa.com.cn,  Webs i te:  www.jesa.com.cn 

6

0
5

10
15
20
25
30
35
40
45
50
55

1990 2000 2007 2008 2009 2010 2011 2012 2013 2014 2015

Added Value (% of GDP)

Industry

Services

 
 
China, for instance, turned from an economy based on the heavy and 
labor-intensive industries in the 1990’s to an economy based on ser-
vices in 2015. This doesn’t really mean that China can be considered as 
evolved as the EU or the USA, since in some areas of China the industry 
is still predominant and the added value of services only reaches 50% 
(which is 24% less that the EU for example). Nonetheless, this shows 
how China took advantage of globalization to use its labor force in 
order to develop an economy based on the heavy-industry, and then 
turn it into a value added society based on services. The Chinese 
example is certainly peculiar since numbers of both its inhabitants and 
its labor force are huge. 
  
However, other countries benefited of globalization and free trade by 
first relying on their labor force and then evolving into a service-based 
economy. One of them is Poland: its competitiveness in CEE has been 
confirmed by the Ernst & Young’s 2012 report on investment attrac-
tiveness, which named Poland as Europe’s second best destination for 

investments, behind Germany. Poland was once called Europe’s factory, 
while now the services’ added value in Poland accounts for 63% of the 
GDP. 
 
Liberalization and globalization can only represent advantages to 
markets and people. Different reports from the OECD and WTO show 
that it benefits to everyone and closing borders would lead to a global 
crisis and inflation. 
 
In Conclusion 
 
Populism in Europe, as in the US, launches a misleading message. It 
will create adverse effects on those who seek to reach fair competence. 
If countries close on hedgehog, they will only create poverty and will 
leave the West in a stalemate, while Asia and Africa will have more and 
more space to leave the West behind them. On the contrary, in an open 
world, the West should focus on what are the most advanced tech-
nologies to look into subtle systems where Asians face difficulties to 
move. If the West wants to compete with the East in the production 
path, we need to stay open. If we would adopt protectionist moves, we 
would never be as competitive as today: we will run the risk of raising 
prices in the West, as well as impoverishing our middle classes.  
 
Living in an open economy also means having businesses that are able 
to stay in emerging markets. The West should not blame China, or 
other Asian countries, for having being smarter than us. If we do not 
invest in education and in our companies’ direct presence in foreign 
markets, the risk is that we will always be prey to acquisitions instead 
of being the world’s protagonists as we were in the past. 
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Food market in China, opportunities and regulations: two sides 
of the same coin 
 
By Saro Capozzoli,Tristan Gonnord – Jesa 
 
China has 1.4 billion inhabitants, which explained in other words 
means a huge market for food exporters. Indeed, the Chinese food 
market is expected to grow by more than $300 billion by 2020, which 
represents a great deal of opportunities. In 2012, Chinese people 
spent around 6040 RMB per person for food purchases.  Moreover, 
food e-commerce in China is booming.   
 

 

 

A poll taken in 2015 by McKinsey discovered that online purchases of 
both packaged food and fresh food were more frequent than those of 
apparel (respectively 34 and 24 times a year, compared to 22 times a 
year for the apparel sector).  
 
In addition, a growing part of Chinese consumers is even looking to 
buy and eat healthy food. This might be a result of national fitness 
programs as well as of the young population’s interest in being healthy 
and fit.  
 
Even though business opportunities are huge, there are strict regula-
tions on food exportations to China.  
 
In 2015, the Chinese government released its latest law to enforce 
food policies: the NFSL (New Food Safety Law), which is considered as 
the most stringent Food Safety Law ever passed in China. The law is 
intended to strengthen controls over foods’ quality in China as well as 
over imported food. Producers are required to keep record of the 
supply and examination of food ingredients, food additives and 
food-related products. Both food importers and producers must be 
registered in the AQSIQ (General Administration of Quality Supervision, 
Inspection and Quarantine).  
 
As for the online food platforms, the providers of third-party online 
food trading platforms must review a trader’s permit and register its 
real identity with the related name and ID. Furthermore, if an online 
platform becomes aware of safety issues, it has the obligation to report 
the issue to the FDAs (Food and Drugs Administration). 
 
 

mailto:info@jesa.com.cn
http://www.jesa.com.cn


  YOUR PARTNER IN FAST GROWING COUNTRIES 
    CHINA - HONG KONG–SAUDI ARABIA – MONGOLIA - CHILE 

JESA Investment & Management Co. ,Ltd. ,House 4,Lane 112,  FenYang Rd. ,  200031 Shanghai ,  China 
Te l  +86 21 64331555, 64335666, 64338787,  Fax  +86 21 62880072 Emai l :  in fo@jesa.com.cn,  Webs i te:  www.jesa.com.cn 

8

Referring to healthy food, the Chinese administration stated that all 
products composing healthy foods that are not included in the ap-
proved list of healthy food ingredients, or that are imported into China 
for the first time, must be registered in CFDA (China Food and Drug 
Administration). Healthy food packaging should also mention that “this 
product cannot replace medicine”. 
 
Since the law’s application, some companies and some kind of prod-
ucts have faced difficulties in doing business with China. In 9 months, 
from January to October 2015, 2350 batches of imported food have 
been grasped, returned or destroyed by the AQSIQ. Rejected foods 
came principally from ten countries: Taiwan, Japan, the U.S., Thailand, 
Italy, Spain, South Korea, France and Germany. Most of those batches 
came from Taiwan with 601 batches representing 25.5% of the un-
qualified food. Products that created the majority of concerns were 
biscuits, accounting 10% of the total rejected products.  
 
What are the practical reasons why products can be rejected?   
 
According to the Chinese government’s data, reasons are diverse and 
can be summarized as follows:  
- The label is unqualified;  

- Overweight;  

- Expiry date;  

- Failure to provide certificate and/or qualification materials;  

- Products did not pass the quarantine inspection.  

As per reasons, it is possible to think that these are due to companies’ 
mistakes, especially if those are small and without a proper export 
office. However, even multinationals such as the American giant Heinz; 
IKEA Shanghai; and Muji Commercial Co., Ltd., experienced rejection 
from the Chinese authorities, who destroyed several batches. 
 
This can demonstrate how strict the new law is. There are no privileges, 
neither for big companies.  
 
The strict regulation and controls could totally annihilate opportunities 
offered by the Chinese food market. Therefore, the support of spe-
cialists might be needed. Companies with direct experience that are 
aware of procedures, regulations, and cultural differences might be 
very useful when dealing with business and trade in China.  We are at 
hand to further discuss the issue together.  
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Opportunita’ e regolamentazioni nel mercato del food in Cina: 
due facce della stessa medaglia 
 
Di Saro Capozzoli, Tristan Gonnord  
 
La Cina conta 1.4 miliardi di abitanti. In altre parole? Un enorme 
mercato per gli esportatori di alimentari. Infatti, il mercato del food in 
Cina dovrebbe crescere di oltre 300 miliardi di dollari entro il 2020, il 
che rappresenta davvero moltissime opportunità. Nel 2012, i cinesi 
hanno speso circa 6040 RMB per persona per gli acquisti di alimenti. 
Inoltre, l'e-commerce di prodotti alimentari in Cina sta crescendo. 
 

 
 
 

Un sondaggio effettuato nel 2015 da McKinsey ha scoperto che gli 
acquisti on-line di alimenti confezionati e alimenti freschi sono stati più 
frequenti di quelli dell'abbigliamento (rispettivamente 34 e 24 volte 
l'anno, rispetto alle 22 volte l'anno per il settore dell'abbigliamento). 
In aggiunta, una parte sempre piu’ crescente dei consumatori cinesi 
comincia ad acquistare e consumare cibo salutare. Questo potrebbe 
essere un risultato dei programmi di fitness governativi, nonche’ 
dell’interesse delle giovani generazioni ad essere in forma.  
 
Sebbene le opportunita’ di commercio siano enormi, le 
regolamentazioni per l’export di prodotti alimentari in Cina sono 
davvero severe. 
 
Nel 2015, il governo cinese ha pubblicato la sua piu’ recente legge per 
imporre una stretta regolamentazione in materia di prodotti alimentari. 
La NFSL (New Food Safety Law) è considerata come la Legge sulla 
Sicurezza Alimentare piu’ severa che sia mai entrata in vigore in Cina. 
La legge vuole rafforzare i controlli sulla qualita’ sia del cibo prodotto in 
Cina, sia di quello importato. I produttori sono obbligati a tenere 
traccia delle forniture e delle analisi degli ingredienti, degli additivi, dei 
prodotti complementari.  Inoltre, secondo la legge, non solo i 
produttori di alimentari, ma anche gli importatori devono essere 
registrati alla AQSIQ (Administration of Quality Supervision, 
Inspection and Quarantine).  
 
Per quanto riguarda invece le piattaforme di vendita online di 
alimentari, queste devono controllare i permessi dei commercianti e 
registrare la loro identita’ attraverso il nome e il numero della loro 
identification card. Inoltre, se una piattaforma online nota delle non 
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conformita’ in materia di sanita’, ha l’obbligo di riportare la questione 
alla Food and Drugs Administration (FDA).   
 
In riferimento poi al cibo considerato come salutare, l’amministrazione 
cinese impone che tutti i prodotti che lo compongono siano inclusi nella 
lista degli ingredienti considerati salutari. Quelli che non sono inclusi 
nella lista, o che vengono importati in Cina per la prima volta, devono 
obblligatoriamente essere registrati alla China Food and Drugs 
Administration (CFDA). Inoltre, nel packaging dei cibi salutari 
dev’essere apposta la dicitura “questo prodotto non puo’ essere 
sostitutivo di un medicinale”.  
 
Da quando la legge è entrata in vigore, alcune aziende e alcuni tipi di 
prodotti hanno incontrato difficoltà nel fare affari con la Cina. In 9 mesi, 
da gennaio ad ottobre 2015, 2350 lotti di alimenti importati sono stati 
ritirati, restituiti o distrutti dall'AQSIQ. Gli alimenti rifiutati provenivano 
principalmente da dieci paesi: Taiwan, Giappone, Stati Uniti, 
Thailandia, Italia, Spagna, Corea del Sud, Francia e Germania. La 
maggior parte di questi lotti proveniva da Taiwan, con 601 lotti ossia il 
25,5% del cibo non qualificato. I prodotti che hanno creato la 
maggioranza delle preoccupazioni sono stati i biscotti, il 10% dei 
prodotti totalmente rifiutati. 
 
Quali sono i motivi principali e pratici che fanno si’ che un 
prodotto venga rifiutato?  
 
Stando ai dati del governo cinese, le ragioni sono diverse e potrebbero 
essere riassunte come segue: 
 
- L’etichetta non è qualificata;  

- Il peso è eccessivo; 

- La data di scadenza non è corretta; 

- L’azienda non ha presentato i documenti/certificati richiesti;  

- I prodotti non passano l’ispezione di quarantena.  

Analizzando le ragioni, si potrebbe pensare che queste siano dovute 
agli errori delle aziende, specialmente se queste sono di piccole 
dimensioni e senza un appropriato ufficio dedicato alle esportazioni. 
Tuttavia, anche le multinazionali, come il gigante americano Heinz, 
IKEA Shanghai, e Muji Commercial Co., Ltd., sono state vittime delle 
autorità cinesi, che hanno distrutto diversi loro lotti.  
 
Ciò può dimostrare quanto sia rigorosa la nuova legge. Non ci sono 
privilegi nemmeno per le grandi aziende. 
 
Le severe regole e gli stretti controlli potrebbero totalmente annientare 
le opportunità offerte dal mercato alimentare cinese. Pertanto, per le 
aziende produttrici ed esportatrici, potrebbe essere necessario il 
supporto di specialisti. Le societa’ di consulenza con esperienza diretta 
nel mercato, che sono consapevoli di procedure, regolamenti e 
differenze culturali potrebbero essere molto utili per supportare le 
aziende straniere negli affari con la Cina. Siamo a disposizione per 
discutere ulteriormente la questione insieme. 
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